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IMPORTANT NOTICE & DISCLAIMER :ﬁ\/'_’

"

JETPACK
This presentation (fiPresentationd) has been prepared by Martin .... i wr . Conm
601 582 638 (fAMartin Aircrafto). The material in this |ﬁ’gresentat|on provide
Martin Aircraft. The Presentation should be read in conjunction with other information released by Martin Aircraft, including on
Martin Aircraftodés website www. martinjetpack. com.

This Presentation is not intended to be investment, legal or other advice and should not be relied upon as such. This Presentation
does not, and is not intended to, constitute an offer or invitation or a recommendation by or on behalf of Martin Aircraft to any
person to subscribe for, purchase or otherwise deal in any securities or services offered by Martin Aircraft.

While Martin Aircraft has made an effort to provide accurate information, no representation, express or implied, is made as to the
fairness, accuracy, completeness or correctness of information contained in this Presentation, including the accuracy, likelihood of
achievement or reasonableness of any forecasts, prospects, returns or statements in relation to future matters contained in the
Present at i #ookingsitafernents/)aSuch forward-looking statements are by their nature subject to significant
uncertainties and contingencies and are based on a number of estimates and assumptions that are subject to change (and in many
cases are outside the control of Martin Aircraft and its Directors) which may cause the actual results or performance of Martin
Aircraft to be materially different from any future results or performance express or implied by such forward-looking statements.
Neither Martin Aircraft nor any other person gives any representation, assurance or guarantee that the occurrence of the events
expressed or implied in any forward-looking statements in this Presentation will actually occur. Past performance information is not
a reliable indication of future performance.

To the maximum extent permitted by law neither Martin Aircraft nor any other person (including the directors, officers, employees,
representatives, advisers or agents of Martin Aircraft) accepts any liability, including, without limitation, any liability arising from
fault or negligence, for any loss arising from the inadequacy, incompleteness or inaccuracy of any statement or information
contained in this Presentation or otherwise arising in connection with it.

This Presentation has not been and will not be filed with or approved by any regulatory authority in Australia or any other
jurisdiction. The distribution of this Presentation in jurisdictions outside Australia may be restricted by law. If you are outside
Australia you should seek advice on and observe any such restrictions.

All references to dollars are to Australian Dollars unless otherwise stated.

This Presentation may not be reproduced or published, in whole or in part, for any purpose without the prior written permission of
Martin Aircraft.
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THE PRESENTER Si=

JETPACK

Peter Coker OBE
Managing Director &
Chief Executive Officer

A Appointed Chief Executive Officer in 2013.

A Former senior officer in the Royal Air Force, he has amassed over 5,000 military and civil flying
hours and was a qualified flying and weapons instructor with substantial policy and procurement
experience. He commanded both a squadron and station.

A More recently, General Manager of Lockheed Martin (NZ) and Business Development Director
for Asia Pacific for a Lockheed Martin Business Unit.

A Fellow New Zealand Institute of Management
A Member Institute of Directors
A Upper Freeman of Honorable Guild of Air Pilots

A Fellow Royal Aeronautical Society
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TOPICS | Histoy

About the Martin Jetpack

Industry Overview

Business Overview and Applications
Commercialisation

Board and Management

Key Shareholders



pRT
N

HISTORY OF THE MARTIN JETPACK =N =

; JETPACK
A  Theideaidevel oping worl dés first practica

A Previous jetpacks and O0rocket beltso,
than 75 seconds

A Glenn Martin started research and development of
Martin Jetpack in 1984 in Dunedin

A Founding of Martin Aircraft company in 1998

A First manned, unassisted flight of a prototype Jetpack in
2007

A Jetpack introduced to the world in 2008 at Oshkosh
USA

A Since then development of Prototype 12

A Develop road to commercialisation
A Company Listed 24 February 2014

The Company considers that it has sufficient
capital to fund completion of commercialisation
of the Martin Jetpack




THE MARTIN JETPACK

engine = High efficiency zero
= 200 hp torque ducted fans
* Fan free radiator
cooling using
Venturi Effect

= Flight training using

= Drives 2 ducted fans

= Made from Carbon

fibre and aluminium

= Rangei 30kms computer-
= Fuel T 45It constrained flight
envelopes

= Runs on Petrol

= Fly by wire controls
OTHER FEATURES:
A 30min flight time
A 3,000 ft

A 120kg payload

= CAA registered
aircraft

= \ertical take -off and

landing A 74 kmph flight
= Manned or ) speed
A Future mule train
unmanned

capabilities
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SAFETY FEATURES =NV =

—

JETPACK
A Ballistic parachute

A Pilot protective structure

A Landing undercarriage i 10G impact
A Computer navigation i GPS

A Hands free auto-height hold

A Reliable engine and drivetrain

A Low maintenance

A Multiple warning systems




KEY HISTORIC TECHNICAL a_
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June 2007
June 2008

April 2009
May 2010
April 2011

October 2012

June 2014
July 2014
August 2014

August 2014

n

JETPACK
First manned, unassisted flight of prototype Jetpack

Martin Jetpack introduced at Oshkosh Airventures Air Show,
Wisconsin USA

Martin Jetpack is computer stabilised
First flight of remote controlled unmanned Martin Jetpack

Prototype 11 flown unmanned to 1,500 metres and successful
deployment of ballistic parachute demonstrated from this height

Completion of Prototype 12, which is more stable than previous
prototypes

Commencement of build of Mkll engine
Prototype 12.2 completed
NZ CAA Pilotless Aircraft Authorisation for P12.2 and P12.3

Prototype 12.2 awarded Sports Aircraft Corporation certification
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HOW IT WORKS =\=
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JETPACK

Primary Controls

Rate of Climb
o~ SR

Features:

A. Duct Rotors: Spin up to 5106 rpm.

B. Radiator: To regulate engine temperature.

C. Engine(at rear): 2.0L V4 2-Stroke engine, 150kW
(200HP) @ 6000rpm.

D. Ballistic Parachute: Emergency failsafe.

E. Pilot Module: For pilot rollover protection.

F. Right Stick-grip: Pitch, Roll and Yaw control (see
insert).

G. Flight Display: For engine and flight data.

H. Left Stick-grip: Rate of climb control (see insert).

I.  Control Surfaces: 8 independent control surfaces
for pitch, roll and yaw control.

J. Landing skids: with integrated impact suspension
system.

K. Fuel Tank: 20L Fuel capacity, (standard
automotive fuel).

L. High Speed Airflow: 250+ km/hr and 370+kg of
static thrust (2 ducts).

MARTIN JETPACK - P12 (Manned Configuration)
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PATENTED DUCTED FAN TECHNOLOGY =NV =

"

JETPACK
i v wa o Con
ation provide

Airflow is accelerated by
spinning rotors to create thrust

Rotor swirl is removed by duct
stators and becomes torque
neutral

Straightened uniform high
velocity air flows over the
control surfaces to generate

pitch, roll and yaw forces

Duct Airflow — P12
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INDUSTRY OVERVIEW ==

. . JETPACK
A First responders market
T The emergency first response market globally earned revenue of
US$50 billion in 2012 and is expected to reach $131 billion by 2019
T North America accounts for largest share of market, followed by Asia
Pacific
T Unmanned aerial vehicles and intelligent transportation to emerge as

next generation emergency response system UAVs for First Responder

Market Forecast by

" L : Region
A General Aviation (non-commercial) g
i Martin Jetpack has been identified as comparable with microlights and ® East Asia & Oceania ]
helicopters BIout) Aowaes |
i US general aviation industry contributes more than US$150 billion :m"u‘ s -
annually to the economy and employs more than 1.2 million people = Europe |
T In Australia, general aviation accounts for 48% of total hours flown in ® Central Asia | ‘
2012 and provides vital services to many industries
—

A UAV Market

T Cumulative global spending on aerial drones and UAVs over the next
decade estimated to reach US$98 billion

A Recreational Pilot Market
I Potential market for general recreational pilot use

i Inthe US, nearly 600,000 individuals were holding active US pilot TS '
certificate in 2013, of which 180,214 had private airplane certificate m’:l ;mﬁ‘c”,‘,i“,ﬁf S L

Source: Martin Aircraft Prospectus, section 6.0 p.23-28
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APPLICATIONS FOR THE MARTIN JETPACK Sy

"

F. tR d / JETPACK
Irstresponder Military Commercial Recreation

Government Agency

A Natural disaster A Surveillance A Promotional Display A Flight schools, training

recovery and A Rapidinsertion ~ team ~and hire of Jetpacks

~ emergency response A Forward supply A Mining industry A Personal aircraft

A Search and rescue A Heavy lift A Farming A Touristride: The

A Police A Counter terrorism A Bridge building and Martin Jetpack

A Fire Services A Remote Operations ~ tower inspections ~ Experience

A Ambulance A Ship to ship transfer A Oiland gas industry A The Martin Jetpack

A Border patrol A IED detection A Medium and Heavy lift Simulator

A Surf patrol UAV

In addition to the sale of aircraft, the Company has the opportunity to generate extra revenue from the training,
maintenance of the Jetpacks and the sale of parts and accessories.



BUSINESS LINES

The Martin Aircraft Company Revenue Centres

PR,

JETPACK

Jetpack Sales

First
Responder
Jetpack

isavi

Commercial
Jetpack

Heavy lift
UAV

human
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Personal

Martin
Jetpack

Iy

t

h e

Service &
Support

Jetpack
Experience

Simulators

Jetpack
Display
Team

Martin Jetpack
Merchandise

Martin Jetpack Training

— Maintenance and parts

NN
111 )

AOG Service

Technical Support




CAPABILITIES ROAD MAP
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JETPACK

Personal Martin

First Responder : Jetpack
Simulator .
Jetpack Experience

Market Research Vv \% Vv
Definition Phase Vv Commenced Vv
Planning Phase Commenced Q2 2015 \ Q2 2015
Design Q2 2015 Q3 2015 Vv Q3 2015
Product Release Q3 2015 Q4 2015 \% Q4 2015
Final Design Q4 2015 Q1 2016 Q2 2015 Q1 2016
Transfer to
Production Q1 2016 Q2 2016 Q2 2015 Q2 2016
First Deliveries Q3 2016 Q4 2016 Q3 2015 Q3 2016

Jetpack

Q4 2015

Q1 2016

Q2 2016

Q2 2016

Q3 2016

Q4 2016

Q2 2017
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SALES AND MARKETING ==
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JETPACK
Little marketing until now

Commenced the move to a Abeachheado mar ket strategy
Branding an integral part of the strategy
Separate marketing strategy in China through the new Joint Venture

To To Do To Do

Source of potential sales enquiries
A Media & Publicity
A Airshows (Paris Air Show Jun 15)
A Trade shows
A Demonstrations Team
A Range of business models

Az
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COMMERCIALISATION PATH =\V=

JETPACK

IPO $27 million
Sales & Marketing Corporate Manufacturing
A Letters of Intent A Management team A Final design
A Alliancing Agreements A R&D team A Supply Chain
A Orders A Production team A Production
A Sales A Flight Ops team A Assembly
A Finished Product

FIRST SALES Q3 2016
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BOARD OF DIRECTORS =\=

The Board of Directors has extensive relevant experience in technology and aviation, and experience on the Boards of M
both listing and unlisted companies. JETPACK

JON MAYSON T Chairman

Former Chair of New Zealand Trade and
Enterprise, is a companion to the New Zealand
Order of Merit for services to the shipping industry
and to the export sector. Former CEO of the Port
Taurangaf rom 1997 to 2005,
largest export port.

JENNY MOREL

Managing Partner, No 8 Ventures, which manages
VC funds that invest in technology companies
going global from New Zealand.

dobs

PETER COKER i CEO and Managing Director JOHN DIDDAMS

See slide 3 John has over 40 years of financial and
management experience as CFO, CEO and
director of both private and public listed
companies. John is the principal of a CPA firm that
provides corporate advisory services to SME and
mid-cap companies .

GLENN MARTIN i Director STEVE BAYLISS

Glenn is the founder of the Company and inventor Head of Marketing for Foodstuffs Ltd. Previously

of the Martin Jetpack. Glenn has worked in head of marketing for Air New Zealand which is

Research and development, technology transfer, where he met the Martin Aircraft Company. Steve

QA and production in the Biopharmaceutical has given the Company an enormous amount of

industry. free assistance with marketing.

Dr LIU RUOPENG Dr ZHANG YANGYANG

Dr. Liu is currently the chairman and executive isamemberof Kuang-Chi 6s founliing te

director of KuangChi Science Limited, a Bermuda Zhang has been the executive vice president of

company listed in The Stock Exchange of Hong Kuang-Chi Institute of Advanced Technology since

Kong Limited (Stock code: 00439). 2010. Dr. Zhang is currently the chief executive
officer and executive director of KuangChi Science
Limited.




